DISTRIBUTION: 


Promotion Network 


F. Alfieri 

V. Murphy 

S. Love 
M. May 

R. Winter 

B. Anderson 

B. Neidle 

R. Anise 

J. Nelson 

J. Auriemma 

T. Nelson 


D. Ball 

S. Norris 


D. Beran 

V. Occhiuto 


D, Berenson 

A. Patterson 


S. Bowers 

S.- Piskor 


M. Buonaventura 

J. Raporte 


A. Burke 

N. Recine 


R. Camisa 

T.' Ryan 


G. Cardillo 

M. Saine 


L. deSimone 

T. Saloun 


B. Dorr 

M. Salzman 


M. Duane 

S. Sampson 


K. Eisen 

A. Schwartz 


N. Ellis 

R. Schmid 


P. Fernandez 

M-. Schroeder 


E. Gawronski 

M. Schumann 


E. Gee 

J. Severino 


J. Gilbert 

R. Simons 


L. Glennie 

D. Smith (Dee) 


M. Haipern 

J. Spector 


V. Han 

D. Stern 


H. Harwood 

R. Stirlen 


3. Horton 

S. Strausser 


R. Huckfeldt 

V. Strychack 


S. Jannetta 

M. Szymanczyk 


C. Johnson 

J. Taylor 


D. Keane 

L. Theaman 


R. King 

J. Thomas 


D. Kriz 

F. Thooho 


D. Laska 

S. Vasquez 


B. Lewis 

E. Vichich 


S. Lizza 

R. Webster 


N. Lund 

L. Wexler 


A. MacRae 

R. Wilhelm 


M. Mahan 

R. Whalen 



J. Mansmann 
A. Marrullier 
C. McAuliffe 
E. McGlone 

K. McMahon 
M. Meade 

E. Merlo 
M. Meurer 
R. Mikuiay 


Source: https://www.industrydocuments.ucsf.edu/docs/kkfn0004 


2040750224 



PHILIP MORRIS USA 


TO: 

FROM: 

SUBJECT: 


INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, NY 10017-5592 
Distribution w DATE: Mav 4, 1993 

.Ashley O' Neil/Rick Wilhelm 

t 

Marlboro Costco Warehouse Program 


OVERVIEW 


Beginning July 1, 1993 Region 5 will field a 2-carton incentive promotion in Costco 
Warehouse Stores. The promotion offers consumers a free Marlboro "bronc" beach towel 
with a 2-carton purchase. 

The primary objective is to achieve an incremental sales gain of 10MM units. The 
secondary objective is to create a presence with impact for Marlboro in warehouse/club 
stores where we are traditionally under-represented in terms of space to sales. 

PROMOTION DETAILS 


Retail Offer: 
Geography: 
Placement: 
Tra ins 


• Free Marlboro "bronc" beach towel with two carton purchase 

• Region 5 

« 50 Costco Warehouse stores 

• July 1-7, 1993 


EXECUTION SUMMARY 


Incentive/Displav: • 1000 deals per outlet (5 pallets per outlet with 200 deals per pallet) 

• Store list to be supplied by SAM responsible for this account 

* Each store to assemble display by removing the outer wrapping, 
stamping the product, loading it into each incentive box, and 
stacking the trays on pallets, customary with their traditional 
merchandising methods. 


EOS: 


2' x 3' poster (mounted on cardboard) 

Back to back sample towels to be hung over the display (string 
included) 


PRODUCT 


Product mix to be determined locally based on sales history. 
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PM EXPRESS ORDERING INFORMATION 


PM 

Express 

Pos 

i 

Qty. to be 

Units 

Oder 

Start 

Orders 

M 

# 

Item 

Allocated 

In Kit 

Date 

Complete 

36001 

69689 

Pallets (w/200Towels) 

250 

5 

5/17 

7/17 


68831 

2'x3’ Poster 

200 

4 

5/17 

7/17 


55688 

Towels on a Dowd 

50 

1 

517 

7/17 


POS # FOR ALLOCATION: 55688. Allocation will be at region level 


DISPLAY DIMENSIONS: 

Pallet Dimensions: 40" x 48" x 69" (h) 

(each store will get 5 skids) 

EstJMet Weight; 500 lbs. (without cigarettes) 
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